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Odoyenm xagheopu inozemHoi Qinonoeii ma nepexkiady
Binnuyvko2o mopaosenvHo-eKOHOMIYHO20 THCIMUMY Y
Hepoicasrnozo mopeogenbHo-eKOHOMIUH020 YHIGepCUmemy

CrarTio MPHUCBSYCHO TOCTIHKEHHIO JIHTBICTHYHHX 3ac00iB BUPAXEHHSI €KCIPECHBHOCTI Y KOPIOPATHBHUX
Mefia. AKTYalbHICTh JTOCTIKEHHS KOPIOPATHBHOTO TUCKYPCY B PI3HMX MOTO acmeKkTax 00yMOBJICHA POJLTIO, SIKY
BiZIrpaloTh KOPIOPATHBHI BUIAHHS Y NTPOIleci KOMYHIKaIlil i CTBOPEHHI €JMHOTO KOPIIOPATUBHOTO iH(GOpMAIiHHOTO
npoctopy. KopnopatnusHi BUIaHHS pO3DISAAIOTECS K BHYTPINIHBO KopriopaTuBHi PR-iHcTpyMenTn abo sk okpemi
iHpOpMaTHBHI PiI3HOBHUIM CydyacHOI mpecH. AHaji3 ayAuTopii KOPIOPATHBHOTO BUAAHHS SK KpUTEpid Kareropu-
3amii YMOXJIMBUB BUIAUICHHA TphoX (hopmariB memia: B2B (business-to-business); B2C (business-to-client); B2P
(business-to-personnel).

MeTot0 1aHOi PO3BIJIKY € BUSBJIECHHS 1 OIMC 3ac00iB BUPaYKEHHS €KCIIPECUBHOCTI B KOPIIOPATUBHOMY MEAiauc-
Kypci ¢popmary B2P Ha Marepiani KOPIOpaTHBHOTO BHIAHHS TpaHCHAIioHaIBHOIT KommnaHii Volvo Group. ITix exc-
MIPECUBHICTIO PO3YMiEMO BCe, 110 pOOUTH MOBJICHHS SICKPABIIIUM, BIUTUBOBIIINM, BPKaOYUM. Y KOHTEKCTi JaHOTO
JOCIIDKEHHS BapTO MiAKPECIUTH, IO SKCIIPECUBHICTh BUPaXa€e CTABICHHS Cy0’€KTa MOBJICHHS /10 ajapecara/Iii-
CHOCTI 1 He JIUIIC BUKOHY€E (PYHKIIIIO TTOBiIOMIICHHS, ajJe i MOCHJICHO BIUIMBAE HA peIMITieHTa. binble Toro, exc-
HPECUBHICTh MOCUITIOE CIPUIHATTS TOBiTOMIICHHS 32 paXyHOK €MOLIHHOI peakmii, BUKJIMKaHO Horo oOpasHicTio, a
TaKOXX 4epe3 3/iMCHEHHS eMOLIHHOTO BIUIMBY HAa OTPUMYBada ITOBiJOMIICHHS.

VY xopnopaTuBHOMY IUCKypci (hopmary B2P exkcrnpecHBHICTH BUpakaeThesl HA BCIX piBHsX MoBH. Ha ¢onerny-
HOMY DiBHi JJIs1 BUPAXXEHHS €KCIIPECUBHOCTI BUKOPHCTOBYIOThCS (DOHEMHI IOBTOPU Pi3HUX THIMIB. I paMaTHdHO eKc-
MPECUBHICTh BUPAKAETHCSI HA CHHTAKCHYHOMY PiBHI 32 JOIIOMOTOIO Pi3HUX CTHIICTHUHUX (iryp. EkcripecuBHICTH Ha
JIEKCHHOMY PiBHI BUPQ)Ka€ThCs! IIJISIXOM BUKOPHCTAHHS IPUKMETHHUKIB 3 EKCIIPECUBHO-TIICHITIOBATIEHIM 3HAYCHHSM,
CTYICHSIMHU MOPIBHSIHHS IPUKMETHHUKIB 1 PUCTIBHUKIB, a TAKOXK BUKOPUCTAHHAM (hpaszeosorisMmiB. OkpeMy yBary npu-
JIJIEHO aHaMi3y cynparpadeMHUX eJIeMEHTIB (IIpU(TOBE BUAUICHHS), a/P)Ke BUKOPUCTAHHS IIPU(TOBOTO BapilOBAHHSA €
XapaKTepHUM CIIOCOOOM BUPaKEHHSI €KCIIPECUBHOCTI, 1110 J03BOJISIE BUALIATH OJHI €IEMEHTH Ha TII 1HIINX.

Ha Bcix MOBHHUX piBHSIX TEKCTiB (popmary B2P excripecuBHICTS clipAMOBaHa HA MiJKPECICHHS IIIHHICHUX Xapak-
TEPUCTUK KOPHIOPATHBHUX CTOCYHKIB.

KurouoBi ciaoBa: xoprnopatuBHi menia, B2P ¢opmart, ekcripecuBHICTh, TpaHCHalliOHaJbHA KommaHiss Volvo
Group.

The research focuses on analyzing linguistic means of expressiveness used in corporate media. The relevance of
the study of corporate discourse in its various aspects is determined by the role corporate publications play in the
process of communication and the creation of a global corporate information space. Corporate media are considered
internal corporate PR tools or separate informative varieties of the modern press. Analysis of the audience of the
corporate edition as a categorization criterion made it possible to distinguish three media formats: B2B (business-
to-business), B2C (business-to-client), B2P (business-to-personnel). This investigation aims to identify and
describe the means of expressiveness in corporate media of B2P format. The corporate edition of the transnational
corporation Volvo Group is the source of empiric materials. By expressiveness, we understand everything that
makes speech brighter, more influential, and more impressive. In the context of this study, it should be emphasized
that expressiveness shows the attitude of the subject of speech to the addressee/reality and not only performs the
function of a message but also strongly influences the recipient. Moreover, expressiveness enhances the reception of
the message due to the emotional reaction caused by its imagery and through the emotional impact on the recipient
of the message.
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In the corporate discourse of the B2P format, expressiveness is uttered at all levels of language. At the phonetic
level, phonemic repetitions of various types are used to express emotions. Grammatically, expressiveness is realized
at the syntactic level through various stylistic figures. Expressiveness at the lexical level is expressed through
adjectives with an expressive-strengthening meaning, degrees of comparison of adjectives and adverbs, and the
use of phraseological units. Particular attention is paid to the analysis of supragraphemic elements (font selection)
because the use of font variation is a characteristic way of uttering expressiveness, which allows the highlighting of
some elements against the background of others.

At all linguistic levels of texts in the B2P format, expressiveness emphasizes the value characteristics of corporate
relations.

Key words: corporate media, B2P format, expressiveness, transnational corporation Volvo Group.

IMocTanoBka nmpo6aemu. HoBi TeXHOIOTIT, SIKI MPUHIILIN HA 3MiHY TPaAMIIIHHUM CIIocO0aM Tepe-
NaBaHHS iHpOpPMALlii, KapAHHAIBLHO 3MiHIIM KOHTYPH Cy4acHOTO Mejlia-ipocTopy. MloMmy cramu npu-
TaMaHHI BEJIMYE3HI OOCSTH TOBIAOMJIEHB, IO BIAPI3HAIOTHCS KOHBEPIEHTHHUM XapaKTEPOM, SKHI
BHUPAXAEThCS Y MOEAHAHHI TEKCTY, 3BYKYy 1 300paskeHHS, CyNpPOBOKYETHCSI aKTUBHUM PO3BUTKOM
HOBUX THUIIIB MacMelia. AHaJ3 KOPIIOPATUBHOTO TUCKYPCY B PI3HUX MOTO acleKTax — 1€ aKTyallbHa
TeMa y BITUM3HAHIH i 3apyOiXkHiil THrBicTHIN. 1T 3HAYYIIICT MOACHIOETHCSA THM, IO MOBA HJIE MPO
HOBU THI AUCKYPCY, SIKHH JOCUTh aKTUBHO IMPOSBIsie cede y colianbHOMY cepenoBuiii. JIiHrBicTH
BIJIHOCSITh KOPIIOPATUBHUIN JUCKYpPC 10 TPYNU AOMIHAHTHUX AMCKYPCIB Cy4acHOCTI. AJie He3Baxa-
I0YU Ha POJIb, Ky BIIIrpalOTh KOPIOPATUBHI BHJIAHHS y MPOIECI KOMYHIKAIIII 1 CTBOPEHHI €ITMHOTO
KOPIOPAaTUBHOTO 1H()OPMALIIHHOTO MPOCTOPY, CTYIIHb HAyKOBOi pO3POOKM JAHOTO MUTAHHS I HE
JIOCTaTHBO BUCOKHIA.

AHami3 ocTaHHixX xociailkeHb i myosikamiii. KoprnopatuBHi BUgaHHS pO3MVIAIAIOTHCS SK BHY-
TPITHKO KopriopatuBHi PR-iHCcTpyMeHTH 260 K okpeMi iH(GOpPMATHBHI PI3HOBHIA CYy4acHOI MIPECH.
VYkpaincekuil HaykoBellb J[. OntapkeBCbKUl TEPMIHOM «KOPIIOPATHUBHI MeJlia» MO3HAYa€e «pi3HO-
Bu 3MI, siki BUAAIOTHCS KOMIIAHISIMH, ITiAMPUEMCTBAMH, YCTAaHOBAMH 3 METOO 1H(pOopMaIiiHo1 mij-
TPUMKH BJIACHOTO OCHOBHOTO BHUJY JisSZTLHOCTI HIISXOM (DOPMYBaHHS IMO3UTHBHOTO iMIJIXKY, OOMIHY
iH(opMarriero BcepearHi oprasizaiii Mk CIiBpoOITHUKAMU Ta MOIIMPEHHS 1 HA30BHI, cepe] KIIi€H-
TiB, MapTHEpiB Tomoy» [1, c. 53]. 3a3Hadarouu, 110 KOPIIOPATHBHI MeJlia HEOIHOPIIHI Y CBOIH Maci,
JOCJTITHUK BHJILJISIE€ TOJIOBHI TUTIOYTBOPIOBAJIbHI 03HAKH TaKMX MeJlia: ayAUTOPHY 1 IIbOBY [2, ¢. 8-9].

AHaji3 ayIuTOPHOIO CKJIaJy KOPHIOPAaTHMBHOTO BUIAHHS SIK OCHOBHHMM KPUTEPIM YMOXIHBIIOE
BHJIUICHHS TPHOX BHIIB ()ipPMOBHUX BHJIaHb:

1) B2B (business-to-business) — ’KypHaju, Opi€HTOBaHI Ha Oi3HEC-TIAPTHEPIB 1 MOCTAaYaJIbHUKIB,
T00TO MPO(D1TbHI KOPIIOPATUBHI KYPHAJIW 1 BUJIAHHS VISl IIIMPOKOTO 3araiy;

2) B2C (business-to-client) — BuiaHHs, OpiIEHTOBaHI Ha KIJTI€HTIB,;

3) B2P (business-to-personnel), mogIsitOTECA HA BUAAHHS JJI yCiX MPAIIBHUKIB IMiAMPUEMCTBA
1 BUJIAHHS JIUIIIE JIJIs1 IEBHOT YaCTUHU MPAIliBHUKIB.

KopropatuBHuii AUCKypC € HEBiJI'EMHOIO CKJIaI0BOIO KOPIOPATUBHOI KynbTypH. [1i kopnoparus-
HOIO KYJIBTYPOIO HAYKOBIII pO3yMIiIOTh I[IHHOCTI, YSIBJICHHS, OUiKYBaHHS, HOPMH, SIK1 ICHYIOTh Y MEKax
neBHO1 KoMmaHii. OCHOBHI MOJOXKEHHS KOPIOPATUBHOI KYJIBTYpU CIPHIIOTH BUPIIIEHHIO pi3HOMA-
HITHHX TpoOsieM, GOpMyIOTh HEOOXiAHY MOBEAIHKY MpalliBHUKIB, CTBOPIOIOTH IEBHE CTABJICHHS 10
MapTHEPIB Ta PEaKIli0 Ha KOHKYpeHTiB [3, c. 38].

AHaIi3yrouu pi3ke AKiCHE 1 KUTbKICHE 3pOCTaHHsI KOPTIIOPATUBHUX MeJlia Y ChOTOIHINITHBOMY CBITI,
HayKOBIII BU3HAYAIOTh HOTO OCHOBHI 00’ €KTUBHI MPUYUHH, a caMme: TpaHchopmartis iHGopmarliitHoro
cepenoBHINa 1 301IBIIICHHS POJIi BHYTPIIIHIX 1 30BHINIHIX Oi3HEC-KOMYHIKaIli. Y CydacHUX yMOBaX
KOPIIOpaTHBHI MeJlia BiIirparoTh POJIb MeAiaTopa 1 akTHBHOTO MOjiepaTopa KOPIIOPATUBHOTO J1ajIoTy
MDK O13HECOM 1 CYyCTIBCTBOM, JOTIOMAararoTh CTBOPIOBATH 1 YIOCKOHAIIOBATH NPY>KHIM, TO3UTUBHUI
iMiK [4, c. 144].

Pi3H1 acieKTH BUBYEHHS aHIJIOMOBHOTO KOPIIOPATUBHOTO JAUCKYPCY BUCBITICHO B JIOCIHIIKEHHSIX
P. Ananko, O. Bacumok, O. Bonosuk, E. Kym, P. bpi3, K. Hikepcon Ta in. IIpote npami ykpain-
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CHKHUX 1 3apyODKHHMX yUEHHX, IPUCBIUYCHI TEOPETUYHHUM 1 IPAKTUYHUM MPOoOIeMaM KOPHOPATUBHUX
KOMYHIKallili, HEJOCTaTHHO BUBUAIOTH MUTAHHS JIIHIBICTUYHUX 3aC001B BUPAKEHHS EKCIPECUBHOCTI
B KOPIIOPAaTUBHUX BUJIAHHSIX, 110 MOIIHOIIOE aKTyaJIbHICTh JaHOT PO3BIIKH.

MeTo10 10CHiI7KeHHSs € BUSBJICHHS 1 OMKC 3aC00iB BUPAKEHHS €KCIIPECUBHOCTI B KOPIIOPATHB-
HOMY Memianuckypci ¢opmary B2P Ha marepiasii KOpHOpaTUBHOTO BUAAHHS TpPaHCHALIOHAJIBHOI
komraHii Volvo Group.

Buxkag ocHOBHOro MaTepianay. Y cy4acHOMY JKUTTI BUPaKEHHsI €MOLIIN IPAaKTUYHO Y BCiX ce-
pax JIOICHKHUX CTOCYHKIB CTa€ Bce akTUBHIMMM. [1oB’s13aH0 1€ 13 I00aNbHUMH 3MiHAMU, SIKi Bif-
OyBarOThCS Y CBIT1, YUCICHHUMU COI[IATbHIUMH 1 TTIOJTITHYHUMHU MOISIMH, BIHCHKOBUMH KOH(IIIKTaMU,
MPUPOAHUMH KaTacTpodamu, 3arajJbHUM BUSBOM CBOOOAM 1 IOBHOTO PO3KPINaYeHHs JIOAMHU TOILO.

Y MOBO3HABCTBI KaTeropii «eMoLis» 1 «EeKCIpecisn», «EeMOLIHHICTbY 1 «EKCIPECUBHICT» YacTo
PO3MIISLIAI0TH SIK @0COIFOTHI CHHOHIMH, @ 1HKOJIM BBAYKAOTHh YACTKOBO MOIOHMMH, ajie¢ aBTOHOMHHMH
aBuIIaMU. J{esKi TOCHIAHUKU iX PO3MEXKOBYIOTh, ajie BU3HAIOThH JBOMA HANBaKIMBIIIUMH CKJIa/10-
BHUMHU Kareropii BUPA3HOCTI.

VY nanoMy TOCIHIIKEHHI MU PO3IVISIAEMO €MOLIHHICTD SIK MPOSIB Y MOBJICHHI ITOYYTTIiB 1 HACTPOIB
MOBIIS TIO BiIHOIICHHIO JI0 IACHOCTI a00, IHIUMU CIIOBaMH, Cy0’ €KTUBHE CTABJICHHS 10 JIHCHOCTI.
ExcnpecuBHicTb (OyKB. «BHPa3HICTB», BiJl JIAT. €XpPressio — BUPaKEHHs, BUSB) — 1€ BIACTHBICTD B~
HO{ CYKyITHOCTI MOBHUX OJJMHHIIb, sIKa 3a0e3Meuye iX 37aTHICTh NepeaaBaTH cy0’ eKTUBHE CTAaBICHHS
MOBIIS /10 3MICTy 200 ajpecaTry MOBJICHHS, & TAKOXK CYKYIHICTh XapaKTEPUCTUK MOBJICHHS 1 TEKCTY,
OpraHi30BaHMX HA OCHOBI TAKUX MOBHHUX OJUHMIIb. [1i]1 €eKCIIPECUBHICTIO pO3YMIEMO BCE, 1110 POOUTH
MOBJICHHS SICKPaBIILIUM, BIUIMBOBIIINM, Bpa)kalounM. EKCIIPECHBHICTH € OAHI€I0 3 PYLIIMHUX CHII
y PO3BHUTKY MOBH, OCKUIbKH CIIPHsi€ CTBOPEHHIO HOBHUX 3acC00iB, Ki, B CBOIO YEpry, CIYTYIOTh IS
MOBHIIIIOTO MEpPeaBaHHs JAYMOK 1 MOYYTTiB MOBIIS. Y KOHTEKCTi JJAHOTO JOCIIJKEHHS BapTO Mij-
KPECIIUTH, 110 EKCIPECUBHICTh BUPa)Ka€ CTABJICHHS Cy0’ €KTa MOBJICHHS J0 ajpecara/JIiiicHOCTI 1 He
JIMILIE BUKOHYE (DYHKIIIIO TTOBIJJOMJICHHS, ajie i HOCUJICHO BIUIMBAE Ha pelMIieHTa. binbie Toro, exc-
MIPECUBHICTh MOCUIIIOE CIIPUMHATTS NMOBIIOMJICHHS 32 PaXyHOK eMOLINHHOI peakiii, BUKJIMKaHOT HOro
00pa3HICTIO, a TAKOXK Yepe3 3A1MCHEHHs eMOIIIHOTO BIUIMBY HA OTPUMYBa4a MOB1IOMJICHHS.

ExcrnipecuBHICTh NpUTaMaHHA OJMHUISIM YCIX PIBHIB MOBH, TOMY MOXKEMO T'OBOPUTH IpO (oHe-
THYHI, TPAMaTUYHI 1 JEKCUYHI MOBHI 3ac00H i BUPAKEHHS Y TEKCTI.

Ha ¢onernunomy piBHI €KCIIPECUBHICTh BUPAXKAETHCS 32 JOTIOMOTOI0 (POHEMHUX MOBTOPIB (aJi-
Tepalist 1 acCOHaHC) 1 0cOOMMBOTO (POHEMHOTO CKJIaay cioBa (oHomarorisi). [lani 3aco0u BUpaKeHHS
EKCIIPECUBHOCTI XapaKTEpHI Il YCHOTO MOBJICHHS, OJHAK CIIiJI 3ayBa)KUTH BCE YACTiIIe BUKOPHC-
TaHHS (POHEMHHUX IMOBTOPIB y MyOMIIUCTHII (3ar0JI0OBKH), pekami (racia Ta CJIOraHu) i MPO30BUX
TEKCTax.

I'pamaT4HO €KCIIPECUBHICTh MOXKE BUpAXKaTUCS Ha IBOX piBHAX. Ha Mopdonoriunomy piBHI — 3a
JI0TIOMOTO0 HE3BUYHOTO BUKOPUCTAHHS apTUKJIS, IPUCBIMHOTO BiMIHKA, MHOKUHH, IepcoHiikaii
(YTBOpEHHS MPHUCBIMHOTO BiAMiHKA Bl HEXKMBHUX IMEHHUKIB). Ha cMHTaKCMUHOMY piBHI BUKOPHCTO-
BYIOTBCSI CTWIIICTUYHI (irypu (mapuessiis, napaHTesa, eJirncuc, iHBepcis, napaieiizM TOIIo) 1 TpaH-
CTO3HULISl CHAHTAKCUYHUX CTPYKTYP (PUTOPUYHI MUTAHHS, BUTYKH TOILO).

JlekcuyHi 3ac00M BUPaKEHHS EKCIPECHUBHOCTI (TPOMHM) BKIIOUYAIOTH €MiTeT, MeTadopy, MOpiB-
HSIHHS, 1pOHIl0, rinmepooiy, JiToTy, nepudpas, apxaizmu, )KaproHi3mMu, A1aJeKTHU3MH 1 (ppa3zeooriuni
OZMHUIII.

3anydeHHs Bce IUPLIOTro Koja 3aco0iB, MOB’S3aHUX 3 NepeaBaHHAM iHpopMaLii 1 11 CpuiHsT-
TSIM, y cdepy JIHTBICTUKH 00YMOBWIJIO BceOidYHE BUBUCHHS 3B S3KiB MOBU 3 1HIIMMH CEMIOTHYHUMH
CHCTEMaMHM Ta BUKJIMKAJIO iHTEpEC J0 NapaliHrBICTHYHUX (HeBepOaIbHMX) 3aC00iB, sIKi BUKOPHCTO-
BYIOTBCS Y TIpolieci nepeaaBanHs iHpopmariii.

Busnauatoun HeBepOanbHi, a00 maparpademHi, 3aco0u sIK 3aC00H, 110 ICHYIOTh HaBKOJIO rpadem-
HOI CUCTEMHU MOBH, CYIIPOBOKYIOTh BepOaJibHE MOBIICHHSI 1 CITYTYIOTh JUIsl BUPAXKEHHS P13HUX KOHO-
TaIlii, TOCIITHUKH, IPOTE, JOBOJI HIMPOKO OMHUCYIOThH 3ac00H, SKI MOXKHA KiIacu(iKyBaTH SK mapa-
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rpagemHi. [laparpademni 3acobu TiIymadyaThCs sIK pPi3HOMaHITHI HeBepOabHI 3aCOO0M MUCHMOBOTO
MOBJICHHS, SIK1 3aisiHI 171 nepenaBanss iHpopmarii. /o Takux 3aco0iB Hayiexarb: rpadidyHa cer-
MEHTAallisg TeKCTY 1 HOro po3TalllyBaHHs Ha Marepi, JOBKHUHA psJKa, IPoOiTH, pU@T, KOJIip, KypCHB,
tunorpadivHi 1 JONOMIKHI 3HAaKH, TpadiuHi CUMBOJIM, IU(PH, 3ac00M 1KOHIYHOT MOBHU (MaJTIOHKH,
¢ororpadii, kapukaTypu, TabIHUIIl, CXeMHU TOIIO), He3BUYHA opdorpadis ciiB, po3TallyBaHHs MyHK-
TyaliliHUX 3HaKiB, OpMaT marepy Ta iHII 3aCO0H, MepelliK IKUX MOXKE 3MIHIOBATHCS 3aJIEKHO BiJ
XapaxkTepy NeBHOT'O TEKCTY.

Kpim Toro, ogHi mapaiiHrBicTU4HI 3acO0M MOXYTh BHCTYNATH K CaAMOCTIHHI HOCII iH(popMma-
1ii, OCKUIBKH € CAaMOJIOCTATHIMH Il PO3KPUTTS 3MICTY TEKCTy (MaJIIOHOK, CBITJIMHA, KapUKaTypa,
cxema), B TOM yac SK 1HIII MOXYTh OyTH BUKOPHCTaHI K JONOMIXHI, TaKi, 110 JTOMOBHIOIOTH TEKCT
JOAATKOBUMH CEMAaHTHYHHUMHU 1 €KCIPECUBHUMH BiITIHKaMHU (WIPUQPT, po3psaKa, BUKOPHUCTAHHS
BENUKHUX JIiTep). YacTuHA MapaniHrBICTUYHUX 3aC001B O€3M0CEePEIHBO HE CTOCYETHCS 3MICTY TEKCTY
1 BUKOPUCTOBYETHCS JJIsi CTBOPEHHS HAMKpalux yMOB JUIsl Horo cupuiHATTS (popmat, BIATIHOK,
SKICTh TIATIEPY).

Sk yxe 3a3Hadaocs, KOpIopaTuBHA Npeca BUIAETHCS U PI3HUX LUIBOBUX ayIUTOPIii (CHiBpo-
OITHUKIB, MAPTHEPIB, KJII€HTIB TOIIO). AJie KIHIIEBa METa KOPIIOPATUBHOTO Me/ia 3aBXIU 0JjHa — (pop-
MYBaHHS JIOSAJIBHOCTI KIJII€HTIB 1 CIIBPOOITHHUKIB, OCKIJIBKY YCIIIIHA JisUIbHICTh OpraHizauii 6araro
y YOMY 3aJISKUTh BiJ CTyHeHs e(heKTUBHOCTI 11 B3aEMOIIi 31 TPOMaICHKICTIO.

I'apanToM epeKTUBHOCTI AIIBLHOCTI KoMMaHii € i mepconan. KopropartuBHe Mmezia it nepco-
HaJly MOKJIMKaHE BUKOHYBATH NEBHHM mepeinik (yHKUiNA: GopMyBaHHS €IMHOTO KOMYHIKaTHBHOTO
MPOCTOPY BCEpENMHI OpraHizailii, 3rypTyBaHHSI TPYIOBOTO KOJEKTHBY, PO3IOPOIICHOTO 1HKOIU Ha
THUCSUl KIJIOMETPiB, MPOCYBaHHS 1 MOMYJIsIpU3alLlisl OpraHi3aliiiHoi 1 KOPIIOPAaTUBHOI KyJIBTYpU KOM-
nasii, popMyBaHHS MO3UTUBHOTO IMIJKY KOMIaHii, iH(pOpMyBaHHs MPO MOTOYHI MPOEKTHU Ta IX Mij-
TpUMKa, 3a0e3MeueHHs] PO3yMiHHS L€l 1 3aja4d opraxizauii yciMa CHiBpOOITHUKaMH, MOTHBALILs
crniBpoOITHUKIB. BuaHHs BUCTYIIA€ SIK TOMIOBHUN MPOBITHUK 1H(POPMAILLii, 110 103BOJISE 3HAHOMUTH
yuTaya 3 TOJOBHUMHM 0CO0aMH KOMITaHii, ii MOTOYHMMH 3aBIaHHIMH, ieolorieio i (imocodiero,
a TaKoX CIYrye 3ac000M 3BOPOTHOTO 3B’sA3KY. KpiM 11b0T0, BHYTPIIIHBOKOPIIOPATUBHA Tpeca Biji-
rpa€e BaXJIMBY POJIb y Mpoleci iHPpOpMyBaHHS MEPCOHANY NMPO KOHKYPEHTHY CHUTYAIlil0 HA PUHKY,
KOHTPOJIIO KOMYHIKalii 1 afanTanii HOBUX CIiBpOOITHHKIB.

3BepTaOYKCh /10 aHaIi3y 3aC001B BUPAKEHHS EKCIIPECUBHOCTI B KOPIOPATUBHOMY MeliaAUCKypCi
¢dopmary B2P, mounemo 3 XapakTepUCTHUKU KOMIIaHii, Y€ KOPIOPATUBHE BUAAHHS CIIYTyBaJIO €MIIi-
PUYHUM MarepiajoM — TpaHCHALIOHAJIbHOI koMmaHii Volvo Group, OCKUTbKU JUCKYPCUBHUH aHai3
nepeadayae YiTKe yABICHHS PO apecanTa, agpecara i KOHTEKCT KOMYHIKallii.

Ha croroani xonnepH Volvo € mBeachkuM BUPOOHUKOM-TIOCTaYaIbHUKOM BaHTaXiBOK, aBTOOY-
ciB 1 OyaiBesIbHOTO 00N AHAHHS, CUCTEM MOPCHKUX JBHUTYHIB, KOCMIYHUX KOMITOHEHTIB 1 (piHaHCO-
BuX nocnyr. KonnepH noainserbes Ha 9 BupoOHUuuX kommaniii i 11 6i3Hec-miapo3ninis. [Ipomykiis
Volvo Group Bupobisiersest y 18 kpainax cpity. Kommnanis namiuye 104 000 ciiBpoOiTHUKIB Maiike
y 190 kpainax [5]. nst 3rypTyBaHHS TPYIOBOTO KOJIEKTHBY, IPOCYBAHHS €IMHOI KYJIBTYPU KOMIAaHii,
iH(pOpMYBaHHS PO MOTOYHI MPOEKTH 1 PO iX MIATPUMKY, & TAKOXK JJI1 MOTHBALi yCiX CHIBPOOIT-
HUKIB KOMIIaHis Buaae xypHan ¢opmary B2P «Agenda Magaziney, sxuii BuxonuTh 4-5 pasiB Ha
pIK MIBEJCHKOIO, aHIIIHCHKOIO, TOJUIAHCHKOI 1 KUTAaHCHKOK) MOBAMH 1 PO3MOBCIOMKYETHCS Cepes
BUPOOHHUYOTO MEPCOHAITY KOHIIEPHY.

Sk 3a3nauae T. AHaHKO, mepeayciM 3HAOMCTBO 3 KOPIIOPATUBHOIO KYJIBTYPOIO MEBHOT KOMIaHii
BiI0yBa€eThCs uepes ii MiCito, sika OMUCYE OCHOBHY METY Ta CTpATerii KOMIIaHii I10/10 MO3UIIii Ha PUHKY,
a TaKOXX CKJIAJIA€ThCA 3 IIHHOCTEH Ta HOpM MOoBEIiHKH [3, c. 41]. Micito komnaHii popMyIIOI0Th SIK
racyo, siKke BUOKPEMJIIOE i 3 HU3KU 1HIIMX KOMIIaHiH, 110 BeIyTh aHAJOTIYHY MisIbHICT. Tak, KOH-
uepH Volvo mae neBi3 Our mission — driving prosperity [5]. Lle racio neknapye nparHeHHs KOMIIaHii
3a0e3MeYNTH CII0KMBAUiB BUCOKOSIKICHUM OOCIYTOBYBAaHHIM Ta MPOAYKLi€t0. JloCTiIKEeHHs B ramys3i
€KOHOMIKH CBiJ4aTh, 110 BEJIMKI KOMITAHI1, K1 IOCSAIIN YCIIiXy, MAlOTh CUJIbHY, OPIEHTOBAHY Ha IliH-
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HOCTI Ta 3alUTH CIIOKUBAYiB KOPIOPATUBHY KyJIbTYpYy. BilMmoBiiHO 10 Cy4acHUX BUMOT CyCIIJIbCTBA
JISUTBHICTH KOMITAHIH MOJIsTae He TUIBKU y 3a0e3MeUeHH] PUHKA SKICHUMH TOBapaMH 3a JIOCTYITHUMHU
LiHaMH, ajie i1 y IeMOHCTpaLlli eTUYHUX MPUHIIMIIIB 1010 PIIIEHHS COLaJbHUX MpoOIIeM.

Kommanis Volvo 3asiBiisie mpo cede siK Mpo KOMIaHi0, CKOHIICHTPOBAHY, B MEPIILY Yepry, Ha JTFOIIX.
Typ6ota npo nrozeit Ta ixHio 6e3MeKy, Ipo CBIT, B SKOMY BOHU KUBYTb, 1 € MICI€I0 KOPIIOPALIIEIO 1 CyT-
HICTIO ii Oi3Hecy:

At Volvo, everything we do starts with people. So our mission to make people’s lives easier, safer
and better is something that comes naturally to us. Its the Volvo way.

As a human-centric car company, we are a brand for people who care about other people and the
world in which we live. This is at the core of our business. It makes us think again every time we take
decisions that affect the world and the lives of people.

Petpanciisiis KopnopaTuBHUX LIHHOCTEH Oe31epepBHO IPOXOAUTh Yepe3 yCi MaTepiaal BUILYCKIiB
KOPIOPAaTUBHUX BUAaHb. Po3KkprBatoun y myOmikanisx KOHKPETHI MPUKIAAN peatizaiii KOXHOI Kop-
MOPaTUBHOI LIHHOCTI, KOMITaH1s 3aJIy4ae 10 HUX CBOIX CIiBPOOITHHKIB.

Tak, 10 npukiIany, KOPHIOpaTUBHA LIHHICTH Safety pO3KpUBAETHCS B MyOiiKaiii, MpUCBAYCHIN
BHUCOKHMM cTaHjaaptaM oOe3neku i TexHosorii Safe Space Technology. Biamosignicts 3MmicTy my0:i-
Kallil KOHKPETHI KOPIOPAaTUBHIH IIIHHOCTI peaji3yeThCs uepe3 CreniaibHo BiiOpaHy JIEKCUKY, SKa
OpraHizoBaHa B CHHTarMu, HalliJIeHI Ha 31HCHEHHS MaHIMyITUBHOTO BIUIMBY Ha aJIpecaHTa.

Volvo Cars has been a leader in automotive safety for decades, caring about the world we live
in and the people around us. With our Safe Space Technology which includes all the standard safety
features in a Volvo car, we help to keep vou safe and make you feel safe.

We aim to pioneer safe and intelligent technology solutions in mobility to protect what is important
to people in their everyday lives.

We focus on safety so you can drive with peace of mind.

VY crarti «Safety. Child safety» minkpecntoeTbcsi BaXXIMBICTh O€3MEKU Uil KOXKHOTO yYacHHKa
JTOPOXKHBOTO PYXY:

Everyone's included. Safety for everyone — driver, passengers, other motorists and, of course,
pedestrians — is our number one priority. We 've always been an innovative leader in the field of safety,
and child safety is no exception.

Jlani MoBa iJ1e mpo HOBE MOKOJIHHS JUTAYMX Kpicel, AKi BUITyCKae KOMIIaHis:

Our unique approach to child safety includes tests based on real-life traffic situations. That's why
we strongly recommend rearward-facing child seats for children aged four and under.

Kpim onucy HOBOro mpoaykTy, IKMi BiIIOBiIa€ OCTAHHIM BUMOTaM 3pY4YHOCTI 1 Oe3IeKku, HaBe-
neHo iHgorpadiky — IIIOCTpOBaHY YacoBY IIKamy Moau(ikaiii TUTSYUX Kpiced 3 YaciB BHUITYCKY
MEePIIOTro Kpiciia 10 OCTaHHbOT HOBOT PO3POOKH.

Chifdsafety

Wa innovate and constantly seek to improve

safety for your children when they travel in o;,

cars, even before they are born.

Puc. 1. ®otorpadgis no crarri «Safety. Child safety» [6]
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Cymnparpademni enemenTd (mpudTOBE BHIUICHHS) MPUCYTHI B KOXKHOMY TEKCTI PI3HMX THUIIIB
KOPIOPAaTUBHUX BHJIaHb, OCKUIBKH PI3HOMAHITHICTh MIPUQTIB, IX 3MiHA 1 BUBaKEHE PO3TaIllyBaHHS
MaloTh 3HAYYIIMHA BIUIMB HA agpecarta. KpiM TOro, BUKOPUCTaHHS PI3HUX TUIIIB MIPUQTIB TiAIOPSI-
KOBY€TBCS] IEBHUM 3a/1a4aM, SIKi CTaBUTh Nepes coboro anpecanT. Taki 3a/1a4i BU3HAYAIOTh OCHOBHI
¢byHKLii TPUPTIB SIK €TEMEHTIB KPEOIi30BaHOIO TEKCTy. BukopuctaHHus mipuToBOro BapiroBaHHS
€ XapaKTepHUM CIIOCOOOM BUPAXKEHHS €KCIIPECUBHOCTI, 10 O3BOJISE BUAUIATH OHI €IEMEHTH Ha
11 iHmuX. [Ipy oMy MeXu IIbOT0 MpUiioMy JOBOJII By3bKi — HIPU(TOBE BUALICHHS OXOIUTIOE Hail-
YacTille TeKCTOBI (pparMeHTH BiJ OIHOTO CJIOBa A0 OJHOro ab3aimy. HaiOuibn po3noBCIOIKEHUM
crioco0oM mpu(TOBOro BapitoBaHHS € BapitOBaHHS pO3Mipy 1 KOJIbopy JiTep. Tak, Uit ak[ieHTyBaHHS
YaCTUHH BUCJIOBIIIOBAHHS 200 BUCJIOBIIOBaHHS B LIIJIOMY BUKOPUCTOBY€ETHCS HanMcaHHs (pas3u abo ii
YaCTUHH BEJTMKUMH JiTepamu. Kpim Toro, i BUIIJICHHS OKPEMUX CIIIB 1 BUPa3iB MOXXYTh BUKOPHUC-
TOBYBATH KUPHHUNA MWIPU(DT, KypcUB, a TAKOXK PI3HOMAHITHI TUIH 1 KOIBOpH MPHUPTIB. o mpukiany,
CTaTTs PO IUTSAUy Oe3MeKy MpoLToCTpoBaHa GoTorpadiero 3 HaMMCOM, BAKOHAHUM PI3HUMHU 32 PO3-
MipoM mpupTamMHu.

MaeMo MiIKpECIUTH, 10 eKCIIPECUBHICTh KOPIOPATUBHOIO BUAAHHS 3aJ€KUTh Bl pelakTopa.
Penakropchka KOJOHKA, a00 B JIaHOMY BHUIIQJIKY, 3B€pPHEHHS MPE3UJCHTa KOMIMaHii A0 CriBpoOiT-
HUKIB TOcijjae ocobnuBe Micle y BunanHi. CripaBa y TOMy, 1110 KOJIOHKA pElIaKTopa Mae 0COOJIUBY
3HAUYyIIICTh U LIbOBOI aynuTopii. BerymHe cinoBo mpesupeHTa kommasii Volvo mounHae KoxeH
HoMep KypHany «Agenda Magaziney». Ha nepimux mmnansTax BUJaHHS 3BepHEHHS FOJIOBU KOMITaHii
710 CBOiX CHIBPOOITHHUKIB JOMOBHIOETHCS HoOro ¢ortorpadiero i 0cOOUCTHM MiANHCOM, IO Bifirpae
CYTTEBY POJIb y CHPUUHATTI iH(OpMAIlii: 3 MEePIIUX CTOPIHOK CHiBPOOITHUKH 3HAIOTH JIIOAUHY, SKa
710 HUX 3BepTaeThesi. CBOIM BUCTYIIOM MPE3UACHT (POPMYE Yy IIIBOBOI ayIUTOPii — KOJIEKTHUBY KOM-
naHii — ysBJICHHS MPO «IOPAIOK JAeHHu». Tak, y piuHOMY 3BiTi KomnaHii 3a 2023 pik 3BepHEHHs
npesunenta i CEO Volvo Maprina Jlyncrenra omy0mikoBaHO Iij1 3arojoBKoM «Strong performance
providing solid foundation for the transformationy [5]. Jloriuno nependa4uTy, o cTarts Oyzne npu-
CBSIUCHA ONISAY pPEe3yJbTaTiB 1 JOCATHEHb KOMIIAHII y MUHYJIOMY poli. BUKOpUCTaHHS B OZHOMY
KOHTEKCTI CJIOBOCIIONYUYEHb 3 MPUKMETHUKAMHU strong 1 solid Ta nexcemu transformation imocTpye
3aCTOCYBAaHHS pUTOPUYHOI (PIrypH aHTUTE3H, 110 AOIIOMArae MiJICKINTHU 3MICT, HaJlaTH BUPa3HOCTI Ta
HiAKPECIUTH TOH (aKT, 1110 IHKOIM CYIepEwINBI IBUILIA MOXKYTh CIIIBICHYBATH 1 HaBITh JIOTIOBHIOBATH
oxHe ogHoro. KpiM TekcTy Ha KiJIbKOX IINaJIbTaX, aBTOPU 3HOBY BUKOPHCTOBYIOTh iH(oOrpadiky: po3-
MIIIYIOTh BEJNUKY (oTorpadito mpe3ujieHTa KOMIIaHil, 301UIbIIEHUM 1 PI3HOKOJILOPOBUM MIpU(TOM
MOJIAI0Th OKpeMy LUTATy (puc. 2), 3aBEpIIyIOTh TEKCT MEPCOHAILHUM mignucoMm Martin Lundstedt.

“Decarbonizing the
transport and infrastruc-
ture industries is a criti-
cal step toward a more
sustainable future.”

Puc. 2. Hurara 3 crarti llpesunenta i CEO Volvo [5]

Hurara 31 crarti I[Ipesunenra i CEO Volvo odopmiena mpudrom, sikuit 3a cBOIMH po3Mipamu
3HAYHO MEPEBUILLY€E PO3MIp JITEP YChOro TeKcTy crarti. Kpim Toro, aBropu rpadivHo 1o ¢pasy noaa-
I0Th SIK LIUTaTy, 0OMeXyIouu ii JankaMu. YacTrHa BUCIIOBIIIOBAaHHS HABEJCHA Y 3BUYHOMY YOPHOMY
KOJIbOPI, a (iHaNbHA — Yy 3eneHoMy. Komip € ogHuM 3 HalBa)KIMBILINX €JIEMEHTIB KPEOoJi30BaHOTO
TEKCTY, OCKUIbKM BHUKOHY€E OJjpa3y KiJibka (DyHKIH: aTpakTUBHY (IpUBEpTaHHsS yBaru ajapecara),
CMHCIIOBUUIBbHY (BUALJICHHS 3HAYYLINX Y CMUCIOBOMY IUIaH1 €JIEMEHTIB BEpOaIbHOTO KOMIIOHEHTY)
1 eKcIpecuBHY (BIUIMB HAa €MOLIHMN piBeHb pelMIIi€HTa). 3eNeHUI KOJip € HAaW3BUYHIIIUM IS
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Oprafy 30py KOJIbOPOM, a TaKOX (Pi310J0TIYHO ONTUMATBLHUM 1 HAWCTIOKIHHIIIINM KOJIbOpoM. B HaBe-
JICH1H IUTaT] 3€JICHUM KOJIHOPOM BUJIICHA HABXKITUBIIIIA YACTHHA — CIIOBA PO MaiiOyTHE, 110 00y-
MOBJICHO 3/IaTHICTIO JJAHOTO KOJIbOPY KOHIICHTPYBAaTH yBary.

[Ipo nocsArHeHHs MO3UTUBHUX (DIHAHCOBUX PE3YJBTATIB MPE3UACHT MOBIIOMIISIE 3 ONTHUMI3MOM
PO BUILIATU AWBIACH/IB MO IHBECTHIIISIX 1 KOIITAaX Ui CTAJIOTO PO3BUTKY KOMIIAHI1:

Our strong performance allows us to both provide our shareholders with a good return on their
investments and at the same time fund the activities that are driving the transformation of our
industries to more sustainable solutions.

OTxe, MiCYMOBYIOYHM IPOAaHAJi30BaHI CTAaTTI KOPIOpPAaTMBHUX Menia kommadii Volvo, 3 Touku
30py CUHTAKCHCY MOYKHA BUJUINTH HACTYIHI IPUIOMH BUPAKEHHS EKCIIPECUBHOCTI:

o I'panauis: This helps make Volvo even better, quicker and more efficient.

We ve done, redone and done again until we got it just right, time after time after time.

e [uBepcis: Just how are we to know what decisions we are taking

Not only did lease applications increase but so did the approval rate.

e Emdarnuni koHCTpYKLii: /f is we who create our future.

It was an idea that prompted some surprise.
... it is the customer s wishes that are in firm focus in the project.

e [lapuensuis: Tauter, more robust, more urban feel.

e Putopuune niutaHHs: Is this good enough? Is this something on which we want to put the Volvo
seal of approval?

¢ [lapanresa (BBOAHI KOHCTPYKIIii i peueHHs): The range of wheels — an important market sector
for the company — has been expanded.

In the assembly process — which employs about 750 people — 40 or so

product specialists have been trained to deal with the change.

I1ix yac anamizy JeKCMYHUX 3ac001B BUPAKEHHSI €KCIIPECUBHOCTI 3BEPTAE HA ce0e yBary BKUBaHHS
MPUKMETHUKIB, SIKi 3aBISKA CBOEMY HEBU3HAYEHOMY MPEAMETHO-JIOTTYHOMY 3HAYEHHIO 1 BEIUKOMY
MOJIAJIbHOMY HaBAHTAXXCHHIO MAIOTh BUCOKUH CTYIiHb €KCIIPECUBHOCTI. [IpukMeTHHKN HAOyBalOTh
EKCIPECUBHOT'O BIATIHKY y CHOJYYEHHI 3 HIEBHUMU IMEHHUKAMH, OCKUJIBKU CaMi HE HECYTbh E€KCIIpe-
CHUBHOTO HAaBaHTaXCHHS. Y TEKCTAaX MEIiaJIuCKypCy aTpUOyTHUBHI CIOBOCIONYUYCHHS (MPUKMETHHK
+ IMEHHHK) € CIIONyYeHHSIMHU HAWMOIIUPEHIIIOTO TUILY: next generation, innovative approach, long
experience.

VY TekcTax KOPIOPaTHBHOIO BUJAHHS BUKOPHCTOBYHOTHCS MPUKMETHHKH 3 MO3UTUBHUM 3HAKOM:
new models, industrial project, total sales, considerable attention, positive milestones/momentum,
genuine appreciation, courageous employees.

Takoxx BimMi4a€eMO, IO B aHATI30BAHUX TEKCTaX aKTUBHO BXKHMBAIOTHCS Cy0’ €KTUBHO-OIIIHHI TIPU-
KMETHHKH 1 MPUCITIBHUKU IIUPOKOT CEMAHTUKH, SKi MalOTh HE JIMIIEC IPEAMETHO-JIOTIYHI 3HAUCHHS,
a i eKCIIPECUBHO-I1ICHITIOBAJIbHI:

A truly gigantic manifestation of the global automobile industry

Absolutely amazing way

Highly competent team

Almost unique situation

Kpim TOro, 4acTo BUKOPUCTOBY€ETHCS BUILIMH CTYIiHb MOPIBHAHHS MPUKMETHUKIB!

Lower material costs, reduced administrative costs, higher quality

Greater tolerance

More efficient, more powerful, more intelligent

[le ogHuM 3ac000M BUPAKEHHSI EKCIPECUBHOCTI HA JIGKCHYHOMY PiBHI € BUKOPUCTaHHS (ppazeo-
JIOTi3MiB:

Those companies that are successful have built up their operations brick by brick

... We are securing the company s transformation step by step
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... focus on cost means that we are now back in black figures
Sk BKe 3a3HAYANIOCS, EKCIIPECUBHICTh MOYKE BUPAXKATHUCS 32 JOMOMOT0I0 (JOHEMHHX MOBTOPIB,
(GYHKLIS SIKUX TIOJIATAE y TOMY, 10 BOHU BUCYBAIOTh 1 00’ €THYIOTh OKpeMi cJIoBa Ta ixHi rpynu. Oco-
OJIMBO 1€ XapaKTEepHO IS 3aT0JIOBKIB.

e Anadopuuna anitepauisi: Joint effort turned wrong to right

Sharper shapes

¢ Enidopuuna anirepauis: Thousands of reasons to celebrate

Stepping up quality

¢ Enidopuunnii aconanc: Quality steadily improving

e JlitepaTypHuit KoHCOHaHC: Boosting customer satisfaction

Eco-competition

BucnoBku. KopnoparuBuuii Menianuckypc excrpecuBHuid. OfHaK, 3aJeXHO Bix TUIy 1 (QyHK-
[ill KOPIOPATUBHOTO MENIaAMCKypCy €KCIIPECHBHICTh BUPAKAETHCS MO-piZHOMY. Y BHIAHHAX IS
MEPCOHATY €KCIIPECUBHICTh CHpPHUsE aKTyali3alii I[IHHOCTeH KOMIaHii 1 J03BOJISIE AEMOHCTPYBATU
POJIb MPALiBHUKIB JJIs 1X 30€peKeHHS 1 peaisallii, 1110, B CBOIO YepTy, € BAXKIUBUM Ui (OPMYBaHHS
JOSUTBHUX CHIBPOOITHUKIB, SIKI MOXKYTh OyTH IOCJIaMU KOMIIaHii, IPEICTaBIISAIOUH 11 Yy COLIyMI.

VY xopnopatuBHOMY AuCKypci popmary B2P excripecuBHICTh BUpaKa€ThCs HA BCiX PIBHAX MOBH.
Ha ¢onernunoMy piBHI Ul BHPAKEHHS EKCIPECHUBHOCTI BUKOPHCTOBYIOThCS (POHEMHI MOBTOPHU
pi3HUX THMIB. [ paMaTHYHO €KCIPECUBHICTh BUPAKAETHCS Ha CHHTAKCUYHOMY PIiBHI 3a JOIOMOTOIO
pi3HUX CTUIICTUYHUX (iryp. ExcripecMBHICTD Ha TIEKCHYHOMY PiBHI BUPAXKAETHCA IIJISIXOM BUKOPHUC-
TaHHS TPUKMETHHKIB 3 €KCIPECUBHO-IIICHIIOBAIbHUM 3HAYCHHSAM, CTYNEHSIMH TOPIBHSIHHA NpH-
KMETHHKIB 1 IPUCIIBHUKIB, a TAKO BUKOPUCTAHHAM (pazeoori3MiB.

Ha Bcix MOBHUX piBHSX TeKCTiB (hopmary B2P ekcrpecuBHICTH CIpSMOBaHA Ha IMiJKPECICHHS
LIHHICHUX XapaKTePUCTHUK KOPIOPATUBHHUX CTOCYHKIB. TeMaTHYHHMI aHali3 TEKCTIB JOBOAUTH, IO
B KOPIOPATUBHOMY MEAIaTUCKypcCi JaHOro (opMaTy €KCIPECUBHICTh HOCHTh €THYHHUI Xapakrep
1 MIKpECII0e€ BUCOKI MOpabHI SKOCTI KOMIMaHii Ta i mepcoHaiy.
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